[bookmark: _GoBack]F.A.M.E. COMPARISON
	
ELEMENTS
	
                                                                                   

AD 1: _______________________
	


AD 2: ___________________________

	FORMAT
· NEWSPAPER
· MAGAZINE
· RADIO
· TELEVISION
· FILM
· WEB/ INTERNET
	


	



	AUDIENCE
· WHO IS THE INTENDED AUDIENCE?
	
	

	MESSAGE
WHAT ARE THE MESSAGE FEATURES?
· FACTS
· OPINIONS
· VALUES
	
	

	EXPECTED RESULT OR PURPOSE
	
	


WHICH ADVERTISEMENT WAS MOST EFFECTIVE?  WHY?
